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Abstract 

This article examines recovery strategies in post-COVID-19 tourism villages in Bantul, 
Yogyakarta, Indonesia, utilising a rural tourism resilience approach involving multi-
stakeholder participation. This qualitative study collected data through interviews, 
literature, social media, and local news online observations. The data obtained were 
then analysed with the help of a code from NVivo 12 Plus to visualise the multi-
stakeholder network in the five tourism village recovery strategies through the 
sociogram network, group queries, and concept mapping queries. The results of this 
study reveal the following: First, the five tourist villages have different ways of getting 
back on their feet and getting more substantial for a massive recovery. Second, all 
government levels strongly support accelerating the five tourist villages' recovery via 
various media promotions of the four (Tembi, Kakilangit, Kebonagung, and Kampung 
Santan), except for Lopati's tourism village destinations. In addition, the two villages, in 
terms of the resilience of social networks, mostly need support in increasing institutional 
capacity (Kampung Santan and Lopati), fostering collaboration, and requiring 
creativity. Therefore, post-COVID, mechanisms for development and new ideas in two 
tourist villages (Lopati and Kampung Santan) were relatively noticeable. Some tourism 
villages still need leaders for programmes and activities. Further, the government's 
persistence in popularising tourist villages requires further improvement through 
media promotion, tourism awareness groups, and participation in the tertiary sector. 
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Introduction 

This article examines the recovery strategies for tourism villages in Indonesia, 

especially in Bantul, Yogyakarta, after the COVID-19 pandemic, using a rural tourism 

resilience approach involving multi-stakeholder participation. Regarding the end of the 

COVID-19 pandemic that hit development sectors, including rural tourism (Kürüm 

Varolgüneş et al., 2022), it has made stakeholders try to get out of the mire of the 

pandemic (Pan et al., 2022), and they are struggling to develop and restore the existence 

of tourist villages in the post-pandemic (Flores et al., 2021; Li et al., 2022; Sari et al., 

2022). In general, rural tourism is a phenomenon that has emerged significantly, 

involving the movement of people to rural areas to carry out certain activities 

(Belliggiano et al., 2021). The existence of tourist villages is an effective solution for 

alleviating poverty in rural areas (Purnomo et al., 2020). It is one of the main drivers of 

rural economic growth (Baroroh et al., 2021).  

Developing tourist villages after the COVID pandemic is challenging and has many 

problems. Many efforts must be made and improved, such as the need to increase the 

capacity of human resources that were previously sagging (Arintoko et al., 2020; Mulyani 

et al., 2022). Support from solid funding sources is needed, which was previously minimal 

and not optimal during a pandemic (Hamdani & Fauzia, 2022; Pan et al., 2022). 

Government support is needed to provide public infrastructure facilities (Dasan et al., 

2022; Lin et al., 2022; Wisroni et al., 2021). As of this moment, it has increasingly eroded 

due to a lack of support and care during the COVID-19 hit. Thus, incidents of tourist 

villages experiencing pseudo-death were also found (Kusuma et al., 2022; Parwata et al., 

2022). Besides the COVID-19 pandemic factor, the pseudo-death of this tourist village 

was also due to much rural tourism initiated by the community and non-governmental 

organisations; therefore, they are at risk of experiencing unavoidable suspension 

animation (Halim & Ervina, 2021). In addition, even during a natural disaster crisis, there 

is uncertainty about the development of tourism villages (Kamarudin et al., 2019; 

Rindrasih, 2018; Risdawati AP et al., 2020). As a result, rural tourism is fading, and this 

causes some of the population to fall into poverty; tourist villages find it challenging to 

revitalise destroyed facilities (Yang & Zhu, 2021). 

Ironically, the existence of rural tourism in times of tense situations, such as 

unforeseen events, causes the loss of livelihoods for the people around the tourist villages 

(Priyanto et al., 2020; I. Singh et al., 2020; Sun et al., 2022). As a result, this worsens the 

resilience of rural communities and their groups to survive shocks; besides, there is a 

need for resources to maintain the sustainability of rural tourism. Therefore, actor 

participation is essential. Their participation is crucial and significantly impacts every 

tourism sector development process (Kantsperger et al., 2019). Furthermore, actor 

participation is voluntary and involves coordinating and working together without any 

binding law between actors (Phanumat, 2015). Regardless of their sectorial background, 

actors reflect on sharing power and seeking solutions to common problems (Taufik et al., 

2021). Everyone must participate in growth through initiative and inventiveness. As a 

result, the actors involved must have the same perception to develop a tourism village 
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and determine a programme that suits their needs (Kurniawan & Cahyono, 2020). 

However, this is the immediate research context, which examines post-COVID rural 

tourism recovery strategies using a multi-stakeholder approach.  

Several previous studies were analysed, such as Sasongko et al., (2022), which 

found standard health protocols and conceptualised travel patterns as a new post-COVID 

strategy. Furthermore, the studies of Parwata et al. (2022) and Rosalina et al. (2021) 

showed that some tourist villages have started implementing guaranteed health 

protocols for tourists. Mulyani et al. (2022) looked at innovation in developing tour 

packages. In addition, Apriyanti et al. (2022) analysed a new naming system for tourism 

villages and marketing through tour packages. Yang & Zhu (2021) reported that tourist 

villages were reselling tourist village tickets through an online system. Then, Pan et al. 

(2022) viewed the tourist villages' presence as improving product quality and integrating 

tourism marketing. Furthermore, Nugroho et al. (2022) observed tourist villages that 

could not improve human resources for the management of village tourism. Moreover, a 

study by Ristianti et al. (2022) reviewed a tourist village that creates an intelligent 

tourism concept through a tourist information system integrated with a tourist website. 

Furthermore, Fitriana et al. (2023) developed a tourism village that promotes the 

potential for digital-based tourism. Additionally, Parwata et al. (2022) noted efforts to 

promote rural tourism with virtual travel and online tour guides. 

There are significant points to be highlighted from several past studies that have 

shown efforts and responses from stakeholder involvement regarding reinforcing the 

existence of post-COVID tourism villages. Nevertheless, there needs to be a current 

intensive study perspective regarding how several actors rebuild tourism and resilience 

using participatory actor approaches as a new insight. However, past studies just focused 

on a single source of village tourism. As a result, there is still a gap for further research; 

therefore, this research intends to fill the novelty that is significant for current studies. 

This study was conducted extensively in five different tourism villages to explore rural 

tourism recovery strategies from different locations. Thus, this article can discover and 

provide a new perspective, with five tourism villages in Bantul Regency serving as the 

case study. The choice of rural tourism in Bantul Regency is understandable, considering 

that this region has extraordinary tourism potential in the future (Ramadhani et al., 

2021). As a result of this situation, rural tourism in Bantul Regency has tourist attractions 

that are considered relatively busy, bringing in tourists. The five tourism villages selected 

were Kebonagung’s tourism village, Kakilangit’s tourism village, Tembi’s tourism village, 

Kampung Santan’s tourism village, and Lopati’s tourism village. This study has chosen 

several rural tourism-motivated villages, such as Kebonagung’s tourism village, which 

was officially selected as one of the sustainable villages at the national level, and 

Kakilangit’s tourism village, which was awarded as one of the advanced and sustainable 

tourism villages. Further, the tourist villages of Tembi, Kampung Santan, and Lopati have 

their own rural characteristics. 

This research examines tourism village recovery strategies in the post-pandemic 

era using a multi-stakeholder approach. A multi-stakeholder participation approach is 

needed to grow the potential of a tourism village (Wikantiyoso et al., 2021). Therefore, 
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multi-stakeholder participation, especially non-government participation, needs to be 

encouraged so that the risks faced can be shared, such as participation in financing rural 

tourism businesses (Radović et al., 2020). On the other hand, this article looks at Mulyani 

et al. (2022) viewpoint regarding the role of multi-stakeholders, where the post-COVID-

19 recovery of tourist villages is very dependent on the role of the Tourism Awareness 

Community, in addition to local and village governments (Mulyani et al., 2022). The exact 

initial statement expressed in Saputra & Pitanatri (2023) is that to restore a tourist village 

and strengthen its resilience, the local community's and government's participation is 

important. Additionally, multi-stakeholder involvement is expected to equalise 

perceptions and determine cross-sector programmes that suit needs (Kurniawan & 

Cahyono, 2020). Hence, their participation has become a critical issue where their 

interactive involvement is required to reach a consensus (Hu et al., 2019). 

To be highlighted, this article discussed how Wang et al. (2022) stated that there 

are several essential factors to be addressed in the post-COVID tourism village recovery 

process, such as the development and evolutionary resilience of rural tourism, local and 

village governments capabilities, rural social network resilience, activeness talent, the 

development of rural innovation, and persistence in promoting village tourism. On the 

other hand, a multi-stakeholder approach from Dwi et al. (2021) was also initiated in this 

study, where multi-stakeholders are reviewed through government, private, community, 

and community group actors, as well as the media. 

Research Methods 

Five tourism villages in the Bantul Regency in the Special Region of Yogyakarta, 

Indonesia, serve as case studies to illustrate the research's findings and discussion. 

Techniques for data collection through interviews result from online news with multiple 

actors, such as tourism awareness groups, small-business enterprises (SMEs), the Bantul 

regency government and government villages, tourism business tour-travel agents, and 

media or promotion sites. In addition, this study collected data through participatory 

observation, multiple local news media sources, village tourism, and regional tourism 

social media accounts. This was performed to unearth information about the recovery 

strategy for the five tourism villages, which multiple stakeholders implemented. 

Furthermore, to assess this research's reliability, triangulation was used in this inquiry. 

In order to check triangulation, we compared the data between interview notes on the 

2023 ASEAN Tourism Forum (ATF), online news media, and observation, as well as the 

documentation in social media for all of the villages. This is academically justifiable as it 

seeks to re-examine the obtained information. 

The research was carried out over a period spanning from January 15 to February 

28, 2023, across five distinct tourist villages, specifically identified as Kebonagung 

tourism village, Kakilangit tourism village, Tembi tourism village, Kampung Santan 

tourism village, and Lopati tourism village. Five tourist village locations were chosen to 

serve as loci because several villages, such as Kakilangit tourism village and Kebonagung 

tourism village, have won national-level awards, and several pioneering villages were 
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used as case studies. Besides, Tembi tourism village is one of the villages that will be 

visited by the 2023 ASEAN Tourism Forum, and it has unique characteristics. Lastly, for 

the Lopati tourism village and Kampung Santan tourism village, this is the village that 

rises from community-based awareness. As of this situation, all tourism villages are 

allowing us to evaluate the recovery strategy of these five tourism villages. Therefore, this 

diversity enables us to capitalise on each actor's new perspectives and experiences in 

rural tourism recovery strategies following the COVID. On the other hand, interview 

online news transcripts were noted and recorded, as well as given a support code from 

NVivo 12 Plus software. The information collected was analysed through the recovery 

strategy path in each tourism village, which was represented through menus such as the 

network sociogram, group queries, and conceptual mapping query as the primary value 

for presenting multi-stakeholder networks and connectivity related to five tourism 

village recovery strategies in Bantul Regency. 

 

 

 

 

 

 

 

 

 

 

Figure 1. Data Analysis Process 

Source: Processed by Authors (2023) 

 

Figure 1 shows the process of data analysis. This article led to data capture through 

recorded social media activities, narratives on several governments and online news 

sites, and interview notes at the ASEAN Tourism Forum 2023 in Yogyakarta. After the 

data has been obtained and collected, the next step is to import it into the NVivo 12 Plus 

tool to analyse through several analysis menus, such as sociograms, group queries, and 

mapping queries. Therefore, the resulting data will be described and discussed with some 

existing literature, crossing the discussion with the concepts built by Wang et al. (2022) 

and Dwi et al. (2021). The research objective has been successfully addressed, thereby 

making a valuable contribution to the extant literature as evidenced by the conclusions 

drawn. 

Results and Discussion 

This section presents the results and examines the five strategies aimed at 

revitalising rural tourism. The text commences by outlining the distinctive features of 

each rural tourism sector, followed by an assessment of the regional and village 

governments' capacity to implement the five tourism villages recovery strategy. 
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Additionally, the study highlights the significance of robust rural social networks as a 

crucial element and the active participation of stakeholders as an essential resource in 

driving mechanisms and development innovations. Lastly, the study emphasises the 

importance of persistence in promoting tourism villages. 

 

Table 1. Characteristics of Five-Rural Tourism in Context 

Source: Processed by Authors (2023) 

 

Name of Rural Tourism Rural Tourism-Based 

Kebonagung’s tourism village 

Education-based learning; traditional 

agriculture, art and culture; additionally, there 

is a Javanese Peasant Museum. 

Kakilangit’s tourism village 
Natural tourism; art and culture; woodcraft; 

outbound activities 

Tembi’s tourism village 
Natural tourism; cultural houses; agriculture 

and waters; batik and ceramics 

Kampung Santan’s tourism village 
Education-based learning; fisheries; batik and 

coconut shell crafts; art and culture. 

Lopati’s tourism village 

Education-based learning; livestock; food 

processing; traditional drinks; bamboo crafts; 

and cultural activities. 

 

Table 1 represents the features of rural tourism, focusing on developing rural 

tourism based on its support resources, like Kebonagung's tourism village, which 

combines a still-beautiful rural environment with agriculture that has grown the same 

way for generations. Kakilangit and Tembi tourism villages offer rural tourism in a natural 

setting. As its mainstay, Kampung Santan tourism village focuses on fishing and coconut 

shell crafts. Also, Lopati tourism village is where people look at the livestock, which is its 

main attraction. All five of the tourist villages that have been mentioned have their own 

unique arts and cultural activities. 

Region Government and Five-Rural Governments Capability 

The government plays an essential role in the resilience of the tourism industry, 

including village tourism (Wang et al., 2022). In this case, the Bantul local government is 

trying to bring regional tourism, including rural tourism, back to life. As of this moment, 

the governments of the Bantul region and the Yogyakarta Special Region province have 

worked together to start programmes to help tourism-related income grow. Bantul 

government officials have expressed their willingness to support these programmes. In 

which, the Bantul region government performer inferred that the growth of a tourist 

village is inextricably tied to Bantul Regency's vision, in order to recognise a sense of 

harmony and prosperity and instead just society in Bantul Regency based on Pancasila 
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and the 1945 Constitution within the structure of the Unitary Republic of Indonesia with 

Bhinneka Tunggal Ika, and in out tourism foresight, namely to instruct Bantul Regency as 

a based on culture, supposed to lead, world-class, competitive tourist attraction.  

As an ATF event, Tembi's tourism village is deemed capable of providing adequate 

standards for a rural tourism event. It is also related to the Regional Regulation of Bantul 

Regency Number 11 of 2020, which guides recovery efforts in Bantul regional 

development areas like Tembi’s tourism village, Kebonagung’s tourism village, Lopati 

tourism village, and Kampung Santan’s tourism village. Even though Kakilangit’s tourism 

village is not mentioned by name, it is part of the Mangunan tourism forest and the area 

around it. Kebonagung’s tourism village, on the other hand, is in charge of Disability 

Culture Week 2022. This event is part of the Yogyakarta Government Province. It is put 

on at Kebonagung’s tourism village by the Yogyakarta Special Region Province Cultural 

Department and the Bantul government. This is in line with Utami et al. (2023), where 

tourism villages engage with universities and local governments to increase the skills and 

knowledge of the local community through various training programmes. In this case, it 

has been proven that different levels of government can network and work together, 

which helps the tourism industry recover quickly. This coordination will likely be 

valuable shortly, making setting up coordination networks for future events more 

accessible. Therefore, the five tourism villages studied have been selected as adaptable 

destinations and models for regional events.  

The Significance of Rural Social Network Vitality 

The term rural social network refers to interpersonal relationships developed in a 

certain way within the rural social system by individuals or groups (Wang et al., 2022). 

In this regard, tourism awareness groups can be interpreted in terms of interpersonal 

relations. The tourism village awareness groups play a big part in developing tourism 

villages, as these actors are the most important. The tourism village awareness groups 

serve as a motivator and guide in carrying out tourism activities. The tourism village 

awareness groups have been recorded in the five tourist villages studied. The tourism 

village awareness groups have received support from the Bantul regency government, 

which has realised that individual groups are needed to improve the development of 

tourism villages. Also, as of January 23, 2023, there have been 58 governor's decrees for 

the tourism village awareness groups in the Bantul Regency. Moreover, they have several 

registered tourism village awareness groups that allow for increased resources and 

support for developing tourism villages, including five-tourism villages, as described in 

this paper. Because of this, the strength of rural social community networks through the 

tourism village awareness groups supports tourist villages and how they are run.  

For instance, in collaboration with the university and the tourism village awareness 

groups, Kebonagung's tourism village conducted training on making travel packages and 

optimising online travel agent (OTA) accounts. There are also efforts to set up the E-

Museum for the Javanese Farmer Museum and improve the websites that are already 

there. In addition, in the Kakilangit tourism village, technical advice is given to the 

tourism village awareness groups, and associations of regency governments from all over 
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Indonesia watch a mock study of the development of a tourist village. So, the Bantul 

region government always helps strengthen the tourism village awareness group 

network by giving guides, homestay managers, and people who work with digital 

technology training in different types of tourism management. Therefore, to provide 

enthusiasm for increasing human resources and tourism village management, the 

regional government often organises competitions for tourism awareness groups and 

tourism village competitions. The robustness of the tourism village awareness groups is 

in line with the provincial government's efforts, which want each tourist village to have 

the tourism village awareness groups and must have a decree to remember and regulate 

the further development of new destinations. Thus, with the robustness of the network, 

the tourism village awareness groups have legal force, and efforts to pursue tourism's 

potential movement can be achieved more quickly. 

Activeness of Stakeholders as a Key Source 

All stakeholders' participation in building tourism village resilience is one of the 

essential resources for rural development and revitalization. To realise rural 

revitalization, the activeness of stakeholders needs to be realised first (Wang et al., 2022). 

Participating stakeholders have been identified in the recovery of the post-COVID-19 

tourism village in five tourism village locations. Their participation significantly 

improved the tourist attractions in each sector. Like the Yogyakarta Special Region 

province government, the Bantul regional government has tried to bring people to tourist 

villages by holding regional, national, and ASEAN regional events. After the COVID-19 

pandemic, the tourism village awareness groups and another actor collaborated to build 

a tourist village. Their help in making tourist villages is always encouraged in many ways, 

like by giving them money, facilities, infrastructure, and other kinds of training. Also, 

travel agencies that deal with tourism and actively share information about tourist 

destinations in villages have put suggestions for tourist sites on their websites, apps, and 

social media pages.  

The ability of tourism villages to avoid the COVID pandemic has gotten a lot better 

due to the role of stakeholder participants from different sectors, like the national 

government sector, who have worked together. At the national level, the national 

government has taken part in several programmes, such as the 2023 ASEAN Tourism 

Forum. The provincial government has improved the village area after COVID to attract 

tourists by promoting on their site, and the regional government and village have worked 

together to create initiatives or projects, such as these types of regional events like 

tourism awareness community group competitions, to strengthen the tourism village. On 

the other hand, the university sector makes a big difference through programmes that 

help the local community, local business owners, and/or a tourism awareness group 

build their tourism villages through things like managing seminars and workshops and 

advertising in a number of newspapers and on social media to promote those villages. 

Also, the media website is used to promote the five-tourism village as a case study by the 

government and non-government organisations. The local society and community do 
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more for their village, like keeping it clean and making high-quality goods to sell to 

tourists. 

The involvement of stakeholders is a consistent aspect of the decision-making 

process. The youth residing in Kakilangit's tourist village are motivated to contribute 

towards the development of outbound tourism. Kakilangit's tourist village was selected 

and awarded the 2021 National Tourism Villages Awards based on its notable findings. 

After that, Kebonagung's tourist village awareness groups and government received 

recognised as a sustainable tourism destination. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2. Stakeholders' Involvement and Participation 

Source: Sociogram Analysis Using Nvivo 12 Plus (2023) 

 

Figure 2 shows the network participation of each stakeholder. Multiple actors in 

village tourism—the tourism village awareness groups, the national government, the 

provincial and regional governments, the universities, and community groups—were 

founded to participate in village tourism recovery; this is why celebrations for tourist 

destinations are so popular. As a case study, stakeholder activities in five tourism villages 

were investigated. Tembi’s tourism village played a key role as one of the villages for the 

2023 ASEAN Tourism Forum. In the same way, Kakilangit’s tourism village has a 

traditional market where local people sell their goods and products made in the area. It 

is crucial for re-branding post-COVID that Roxas et al. (2021) argue to optimise the 

tourism industry by having a network for the local community for their small and medium 

enterprises to sell their product and service in a tourism area. Kebonagung's tourism 

village stakeholders are always busy and get visits from universities and other interested 

parties who want to help rebuild and promote the tourist village. The activities of the two 

communities need more research because there needs to be sustainable tourism village 
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management in place, such as outreach and institutional strengthening of tourism village 

human resources. 

Driving Mechanisms and Development Innovation 

Driving mechanisms and innovative development mechanisms help the village 

tourism system recover from the problems caused by external crises and grow 

sustainably (Wang et al., 2022). Each community takes a different approach to improving 

its tourist villages. Five case studies of tourist villages show how the tourism industry has 

changed in meaningful ways that can help get the word out about these places and speed 

up the recovery from the COVID-19 pandemic. In addition, some things that have been 

done as part of the development mechanisms and innovations are the renovation of 

Groundsill Park, training in financial management, tourist attraction facilities, and 

tourism management. As noted by Park et al. (2023), the power of multiple-actor 

involvement is to encourage the empowerment of the local community and the 

community of a tourism village. In this case, in association with the Indonesian Young 

Guard, a university representative, and their different holistic programmes, these 

programmes are meant to improve the tourism industry in Kebonagung. The Indonesian 

Young Guard, whose members are committed to working together to build tourism in 

Kebonagung’s tourism village, is one way to speed up the recovery from COVID-19. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3. Collaboration Project and Development Innovation 

Source: Analysis Using Nvivo 12 Plus (2023) 

 

Figure 3 represents the several projects carried out in five tourism villages in the 

Bantul regency. There are some core points to be highlighted. The most active tourist 

village is Kakilangit, and Kebonagung's tourism village, instead of Tembi's, has impressed 

so much that the location is one of the areas in the 2023 ASEAN Tourism Forum (ATF). A 

driving mechanism has been set up at Kakilangit's tourism village. At the Kakilangit Semi 

Market, a choral group will have outbound training and a performance of Abinaya Reksa 
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Buwana. Kakilangit is a village for tourists, and recent events have been held there to 

show how the area could grow. A tourist village called Kakilangit has teamed up with a 

private company called Travelxism, which offers consulting, media, and tours, to host a 

virtual tour. After that, the tourism manager of Tembi's tourism village runs a slow 

tourism programme to welcome visitors and give them high-quality service without 

putting the area's natural resources at risk. Tembi's tourism village, on the other hand, is 

a popular place to visit during the ASEAN Tourism Forum. Changes like the addition of 

standard homestays have helped the area grow and attract more tourists. 

However, Kampung Santan's tourism village must effectively portray the post-

COVID-19 recovery's driving mechanism or development innovation. Because Kampung 

Santan's tourism village was built on the community's awareness, the driving force needs 

to be strengthened through innovation and better planning to help society and the 

natural world grow. In addition, Kampung Santan's tourism village is a tourist community 

known for its innovative coconut shell crafts. There needs to be a foundation for 

community involvement in the process that keeps this tourist village going. Despite this, 

Kampung Santan's tourism village has been able to spread its products to other places. 

Lopati's tourism village makes another case for integrating the university through things 

like seminars and training for making content for social media. It is finally needed since 

there is a need for product marketing innovation and heightened promotion of the tourist 

village. Lopati's tourism village is still trying to get back on its feet after COVID-19, and 

the local people could use some more help. which is for marketing management and 

branding the products they produce, in order for increased income for village business 

units to develop and be known by the general public, given that the village has been 

suspended since COVID-19 hit.  

Resilience and Persistence in Promoting Rural Tourism 

It is a lengthy process to promote rural tourism with resilience and perseverance. 

Promoting the construction of sustainable resilience mechanisms can assist rural tourism 

in becoming more resilient to crises (Wang et al., 2022). Therefore, tourism drivers' 

activity significantly impacts the resilience of popularising tourist villages. In this case, 

the tourism village awareness groups, all government agencies, and universities promote 

the tourist village. Participation between actors in the post-COVID-19 recovery process 

in tourist villages is pivotal. The results of an evaluation of how active the tourism village 

awareness groups are in getting to know each other and promoting the village are shown 

in Figure 4. Furthermore, there are three active tourism villages: Tembi, Kebonagung, and 

Kakilangit, which are, in order, the most active on social media such as Instagram. On the 

other hand, the tourist villages of Kampung Santan and Lopati do not use social media to 

promote their villages or show what they do. In addition, Kebonagung's tourism village is 

better regarding social media like Instagram, Facebook, and their own websites. Social 

media is a place to promote and offer services and tour packages, so Kebonagung's 

tourism village has more of them. 

The Special Region of Yogyakarta Provincial Government has an official Instagram 

account where it can see how tourist villages are getting more popular as they are being 



142   Volume 4 Issue 2 October 2023 

fixed up. Some tourist villages, like Kakilangit and Kebonagung, have been promoted 

through the official Instagram account "Visiting Jogja" and the website the provincial 

tourism department runs. Nevertheless, it was not found on the DIY websites to promote 

the tourist villages of Tembi, Lopati, and Kampung Santan after COVID-19 from 2022 to 

2023. It indicates that the government has popularised some tourist villages, while the 

tourism village awareness groups are no longer making promotional and narrative news 

for the DIY website. However, an essential part of "Visiting Jogja" for promoting tourist 

villages is having people who can make content and give it to the government for 

promotion. Lopati’s and Kampung Santan's tourism villages did not do it. Maquera et al. 

(2022) noticed that the COVID-19 pandemic had supported the evolution of 

digitalization's tourism village. However, Lopati and Kampung Santan tourism villages 

did not do it because the local communities responsible for tourism in the villages needed 

to learn more about how to promote it, but not many of them did. Universities have also 

used their service programmes, like making a profile for Kebonagung's tourism village, 

to help promote tourism villages after the COVID-19 pandemic. On the other hand, in 

terms of promotion, the Indonesian Ministry of Tourism reported that all five tourism 

villages under the case study are promoting themselves on their websites on the 

"JADESTA" website. Therefore, multiple actors need to build virtual tourism as a potential 

way to promote the destination (Firdausy & Buhaerah, 2022; Kinseng et al., 2022). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4. Tourism Villages Social Media 

Source: Analysis Using Nvivo 12 Plus (2023) 

 

Multi-stakeholder participation plays an essential role in post-COVID tourism 

village recovery. Qu et al. (2022) argued that their participation determines the success 

or failure of the developing tourism village and its promotion. Therefore, each actor entity 

will need the critical power and help of the others to get through the pandemic crisis and 

stay alive. Therefore, Kürüm Varolgüneş et al. (2022) stated that the development of 
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resources is admittedly a critical component for developing the tourism industry. In this 

study, the strategies people in five tourist villages in the Bantul Regency used to get back 

on their feet after the COVID pandemic have been written down. There are efforts by each 

entity and group of developers that have been successfully evaluated to keep the 

community's economy stable and rural tourism going for a long time. The actors 

summarised are from five entities: the government, consisting of the national, provincial, 

regency, and also village levels; community and tourism awareness groups; the travel 

business; and the media. Furthermore, the recovery strategy for tourism villages has been 

noted, which came from Kebonagung's tourism village, Kakilangit's tourism village, 

Kampung Santan's tourism village, Tembi's tourism village, and Lopati's tourism village. 

The five tourist village destinations have different characters, so the impacts they have 

and the recovery strategies they undertake are also different. So, each tourism villages 

stakeholders have taken the initiative to try to fix up the village, which lets it find new 

ways to grow and adapt to the proposed structures and programmes. 

To begin with, the post-COVID-19 situation can be used as an opportunity to 

rebrand and restart the tourism industry oriented towards sustainability and resilience 

(Panzer-Krause, 2022). Therefore, the tourism village needs multi-actor collaboration to 

re-imagine its potential. In this case, Tembi, Kakilangit, and Kebonagung tourism villages 

have more vital stakeholder forces in the post-COVID-19 tourism village recovery. As 

Wikantiyoso et al. (2021) noted, it is crucial to involve many different actors to increase 

a tourism village's potential. The three tourist villages of Tembi, Kakilangit, and 

Kebonagung have done it. Apart from that, different things were found in Kampung 

Santan and Lopati tourism villages, which still needed special handling to restore the 

tourist villages. Even before COVID-19, they needed help getting more people to visit their 

tourist villages through the different ways they promoted them. While Ramadhani et al. 

(2021) argued that the Bantul regency has extraordinary tourism potential, it is believed 

to affect the number of tourist visits and increase the potential of tourist villages in the 

Bantul regency. Therefore, for Lopati and Kampung Santan, it is essential to involve many 

people in properly planning for future risks. Kampung Santan and Lopati tourism villages 

come from their local communities and motivations. Because of this moment, Pranita et 

al. (2022) argued that the role of stakeholders needs to be pointed out in contributing to 

empowering the village's tourism-based community development. In this situation, 

village tourism can increase social well-being and economic creativity. Therefore, the 

finding relates to Hutagalung et al. (2022) finding that community-based tourism villages 

in Indonesia have become a concern due to their extraordinary impact on strengthening 

local community empowerment and sustaining social responsibility. 

On the other hand, tourism village awareness groups play a crucial role. This 

community group helps speed up the recovery process by working with other 

communities to improve the economies of their destinations. Mulyani et al. (2022) found 

that the tourism awareness community is essential for the tourism village to recover after 

COVID-19. The tourism village awareness groups help show that the tourism village is 

getting stronger and will get back on its feet quickly. So, Wang et al. (2022), which showed 

an essential part of the post-COVID tourism village recovery process, showed that the 
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Tembi tourism village and the Kakilangit tourism village, as well as the Kebonagung 

tourism village, were able to recover and move further than the other villages. The 

tourism industry in Lopati and Kampung Santan is based on several indicators that have 

been examined. Then, dancing indicators from Dwi et al. (2021) about the involvement of 

several actors have been noted where the tourism villages of Kampung Santan and Lopati 

tourism village still need the involvement of government, private, and university actors 

to increase the development of these villages. Pan et al. (2022) argued that the recovery 

of village tourism would significantly improve if there were collective action. In addition, 

Singh et al. (2023) note that the multiple actors' engagement will grow capacity-building 

for a digital marketing strategy for village tourism; in this situation, the tourism village 

awareness groups are crucial. However, they need to speed up the recovery of tourist 

villages from the effects of COVID-19 through various innovations and programmes that 

can help the tourism village awareness groups stand up to its effects. Lastly, the cross-

government level, essential for the central government, has promoted the five tourism 

villages. This is relevant to Amiruddin et al. (2022) because Indonesia's central 

government always supports developing tourism and supporting rural economic 

development. 

Conclusion 

To sum up, it has been written down who took part in the recovery strategy of the 

five tourist villages and how some actors' participation through multi-stakeholder 

governance. In terms of regional government and rural capacity, it was reported that both 

had already made significant contributions to the recovery of the tourism village. 

Furthermore, the vitality of the village social network was also discovered in developing 

several programmes with actors' participation to rebuild their tourism villages as 

destinations. In addition, in terms of stakeholder activities, it has been reported that the 

best key source outlines the roles of each actors for better collaboration. At the same time, 

Kampung Santan and Lopati play no significant role in their tourism awareness group. 

Moreover, it was noted that the driving mechanisms and innovations for development in 

several villages, such as Kakilangit, Kebonagung, and Tembi, were better than those in 

Lopati and Kampung Santan. Lastly, in terms of promoting tourism village recovery, many 

stakeholders can participate in promoting the five tourism villages post-pandemic via 

social media as a potential way to promote the destinations and products they realise and 

sell. 

There needs to be more of them in the tourist villages of Kampung Santan and Lopati  

to make a difference. All in all, besides promotional media, it still needs better 

institutional governance and human resources. This research has some things that could 

be improved, as the case study in one region requires. It means that tourist villages in 

other regions that have their own unique qualities should be looked at and compared. 

Also, the analytical tools still need more detailed data tools, such as a questionnaire 

system, to get the opinions of tourists who visited several studied tourist villages. 
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